(_& United Methodist

Ccommunications

Current Opening:
Director, Igniting Ministry
Media Campaign

Posting Dates: February 17 — March 17, 2009
Closing Date: March 17, 2009

Any interested applicants should apply to the Human Resources Office!
P. O. Box 320, Nashville, TN 37203, 615-742-5137 or fax resumes to 615-742-5428.
Share this information with a friend or contact us for more information at
hr@umcom.org-

Be a part of an exciting team, working to share the ministries of
The United Methodist Church with the world!

careers in.,.,

Internet Technology

Customer Service

Public nformation

Media campaign Development
communications Trainting
Publications\ournals

video Production

And much, much more,..

Visit our website today at www,umeom,org
we help the chureh tell its story
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Job Opening @
General Agencies of the United Methodist Church (&) United Methodist

v
Position Title: Director, Igniting Ministry Level: “Level 15”

Exemption Status: Exempt

Reports To (Title): Director, Communica- Team: Igniting Ministry Team
tions Ministry Date: February 10, 2009

Basic Purpose:
This section describes the position’s basic purpose or mission.

Directs and leads the Igniting Ministry advertising and welcoming program initiative. Develops, interprets and
promotes resources to engage church leaders across the denomination. Designs the national “Rethink Church” training
program initiatives and collaborates with the Training Specialist on marketing strategies for Igniting Ministry Team
Media and the Welcoming Campaign. Helps to create research strategies and interprets research data. Leads the team
in assessing metrics and managing budget.

Essential Job Functions:
This section describes up to six major elements of the job, listed in order of importance. The description includes what is done, why it is done and an
estimate of the total working time the incumbent spends on each task.

Essential Job Function % of Time

1. Works collaboratively with teams both inside and outside of the agency to develop and 35%
implement all advertising program strategies, identify new opportunities, and build effective
models. Works to establish measurables; plans and manages the budget, and participates in
cross-team collaborations to achieve agency goals. Manages relationships with contractors
and freelancers.

2. Provides creative direction and coordination for all print, electronic, and multimedia collateral, 20%
resources that support local churches in implementing Igniting Ministry. Writes and edits
program interpretation materials (ministry resources, reports, monographs, etc.) to support
campaign activities. Collaborates with internal and external experts to coordinate theological
understanding to generate message concepts and strategies that reach an un-churched
audience and raise awareness of the denomination.

3. Works with Training Specialist to: 1) determine best method of delivery for Igniting Ministry 20%
training, in consultation with Igniting Ministry Team; 2) plan, write and produce training
materials; 3) plan new training directions and revisions of training material; 4) research future
training needs of conferences and congregations; and 5) arrange for and oversee the
completion of revisions and new training materials.

4, Directs and interprets research with internal and external target audience respondents to 20%
develop creative strategy, media plans and church resources. Coordinates tracking research,
with independent research partner, to measure the campaign’s effectiveness at building
awareness.

5. Develops creative advertising resources aligned with welcoming training strategy. Monitors 5%
trends of media use, advertising strategy, and resource delivery by other denominations and
organizations.

Major Accountabilities:
This section describes the major accountabilities for the position. An accountability statement has a “bottom-line” orientation that often will
encompass several essential job functions as listed above.

1. To provide leadership and direction for the Igniting Ministry media campaign.

2. To plan, write and produce program interpretation/implementation materials consistent with audience
research and denominational theology/policy.

3. To collaborate with the Training Specialist to determine best method of delivery for Igniting Ministry training
and implements plans in collaboration with team and Igniting Ministry trainers.

4. To coordinate research to monitor campaign’s effectiveness and ensure message strategy remains
focused.




Job Standards:

This section describes the minimum knowledge, skills and abilities needed to perform the essential job functions.

Education
What is the minimum level of formal education required?

This job requires a bachelor’s degree in communications,
marketing, or a related field. (4)

Other Specialized Knowledge
What other training and/or certification are necessary?

Requires the knowledge of Microsoft Office, Photoshop and
the ability to use the Internet effectively for research. This
person must possess highly developed written and oral
communications skills. He/she must be able to motivate
staff and volunteers and have a work style utilizing the
services of others. Understanding of adult learning and
training development skills are desirable. Theological
and/or religious education training is preferred. Polished
presentation and interpersonal skills. Must possess top level
business management, interpersonal, and facilitation skills.
Needs good knowledge of Microsoft Office and Windows-
based computer applications

Experience
What kind and how much previous experience are
needed?

Five years experience in Marketing or Communications, with
experience in local church ministries. Communication
experience in the denomination is preferred. (4)

Learning Period
How long would it take a new employee to learn the job?

1 year

Work Schedule

8:00 am - 4:30 pm, Monday- Friday
Travel will be required, approximately 30%.

Applicant Information:
All resumes must be post marked by the closing date.

Apply to:

External Posting Dates:
Closing Date:

UMCom/Human Resources

P. O. Box 320 (810-12" Ave. S., Nash. 37203)
Nashville, TN 37202-0320

Phone: 615-742-5137 Fax: 615-742-5428
Email: hr@umcom.org

To apply please provide the following: Three (3) Letters
of Reference, Resume and Application Form Required
(Request application via email or in writing.)

February 17 — March 17, 2000
March 17, 2009

All resumes must be post marked by the closing date.

UMCom Is An Equal Opportunity Employer
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